Milkha to endorse Volvo

NEW DELHI: Luxury carmaker
Volvo Auto India announces
Jeev Milkha Singh as its
brand ambassador on Tues-
day in New Delhi. India’s
torchbearer in Golf and
Padma Shri awarded Jeev
will endorse Volvo Cars as

it enters a new phase of its
growth in India. DP



LKA JR LIES BIOPIC ONDAD

Golfer Jeev Milkha = Milkha Singh) has
Singh (above) has * done a fantastic job.
only praises for The teaser is

Rakeysh Ompra- amazing. You get
kash’s Bhaag Milkha  goosebumps when
Bhaag, a biopic film you watch it ...

on his father, Milkha = the movie’s going to
Singh. “l think Farhan  be better,” says
Akhtar (who plays Milkha Junior. HTC




‘My fther’s
story will
Inspire many’

SANA YASEEN

-------------------------------------------------------------------------------------

THE ASIAN AGE

Jeev Milkha Singh, the ace golfer, is
confident that the upcoming film
Bhaag Milkha Bhaag will be a superhit.
The film, based on the life of his father,
Milkha Singh, will change many lives, he
says. “It 1S a very inspiring story and
Farhan AKkhtar has done justice to the
character. Within two years he has built
up a body just like my father’s at that
time,” says an excited Jeev, who admits to
being a Bollywood fan.

Talking about the film, he says he got
goose bumps when he first saw

its trailers. “I found those

clippings amazing. I had

full faith in Rakeysh

My father Omprakash Mehra

always taught when  he  first

approached us for
me to be the film about three

disciplined, years,” says Jeey, at

- an event to
hardworking announce him the

and humble first brand ambas-
sador of Swedish car-

maker Volvo Auto in
India at The Grand,
Vasant Kunj, recently.

He says that his father does not watch
many films but, of course, is waiting to
watch this one. “My father only watches
news on TV. He is in his 80s now but con-
tinues to inspire me even today,” says
Jeev.

He remembers following his father to
the Golf Grounds and watching him play.
“That’s how I started liking the game and
[ realised that this is what I wanted to do.
I did not follow my father’s footsteps to
become an athlete but he always told me
that one should be disciplined, hardwork-
ing and humble. And these three rules I
have always adhered to,” says Jeev.

Talking about his father, Jeev says, “He
1S a very simple man. Donating his shoes
— which he wore to the 1960 Rome
Olympics — to charity is an example of
his kind nature.”




Samik Sen




Volvo eyes 50% growth in car sales

Swedish carmaker Volvo is looking at increasing
sales in India by around 50 per cent this year to
about 1,200 units and will launch its new model
V40 Cross Country' by June. To push sales,

the company's Indian arm, Volvo Auto India,
has roped in golfer Jeev Milkha Singh as its
brand ambassador. BS REPORTER¢



Need more pUblic Courses. Jeev

New Delhi: Golter Jeev Milkha Singh on golf courses.
Monday urged the government to build “That’s what I have been requesting the
more public courses in India to government because it is the gov-
make the sport popular in the al, ernment, which has to allocate the
country. land to build public courses,” he said.
While Jeev admitted that of late The inaugural Golf Premier
Indian golters have made their League, a tfranchise-based event or-
presence felt at the global stage, he ganised on the lines of Indian Pre-
said a lot needs to be done from mier League by professional golter
the government’s end to make Shiv Kapur earlier this year, has been
oolf a mass sport in the country. a huge success and Jeev feels such

“We need more public golt | nitiatives will only help in promot-
courses and driving ranges in the country to  ing the sport.
popularise golt,” said Jeev. “We can’t compare golf with cricket.

“In India, golt is considered to be an elite  Cricket is a mass sport in India but GPL is a
sport so it is not possible for everyone to good initiative to promote golf in India,” said
play in private courses. We need to give op- the 41-year-old, who finished tied 22nd at
portunities to all who want to play the the just-concluded Panasonic Open at the
sport. And for that, we need public Delhi Golf Course here.—pri
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PRrESS TRUST OF INDIA
New Delhi

SWEDISH luxury carmaker
Volvo is looking to increase
sales in India by around 50
per cent this year to about

1,200 units and will launch

its new model V40 Cross
Country by June.

In order to push sales,
the company’s Indian arm

of Volvo Auto has roped in

golfer Jeev Milkha Singh as
its brand ambassador. “Last
year we sold about 800
units and the target for this
year is around 1,100 to
1,200 units,” Volvo Auto
India managing director
Tomas Ernberg told PTT.

In the first quarter of this
year, the company has sold

Gaining speed

m In order to push sales,
the company's Indian arm
of Yolvo Aute has roped in
golfer Jeev Milkha Singh
| In first quarter of this
year, the firm has sold 276
units, up 140 per cent
from the year-ago period
m Af present, Yolvo Auto
sells four models, XC90,

XC60 (SUVs) and $80 and
$60 (sedans) in the country

‘276 units; up 140 per cent
- from the year-ago period, he

added. When asked if the
company planned to start
assembling its vehicles in
India, he said: “We will con-

tinue to import completely

built units. Yes, in the long -
run, we would need to as-

semble here. Our target is to
sell 20,000 units per annum
by 2020 in India, by then it

will be good to have assem-
bly operations.”
On the new model

.launch plans, Ernberg said:

“In June this year we will
launch our V40 Cross
Country model and it will
compete directly with
BMW’s X1.”

BMW'’s crossover vehi-
cle X1 priced between Rs
27.9 lakh and Rs 32.5 lakh
(ex showroom Delhi).

Currently, Volvo Auto
India sells four models,
XC90, XC6O (SUVs) and
580 and S60 (sedans). Exn-
berg said roping in Singh as
a brand ambassador is part
of the company’s strategy to
boost sales. “As a part of this
association Jeev will be
driving the Volvo XC90.”



Tomas Ernberg
Managing Director
Volvo Auto India

Last year we sold
about 800 units and
the target for this

- year is around 1,100
to 1,200 units. In the first quarter of this year,
the company sold 276 units, up 140 per cent
from the year-ago period




JEEV BATS FOR
GOLF COURSES

NEW DELHE: India’s top
golfer Jeev Milkha
Singh (above) said on
Monday the govern-
ment should play a big-
ger role and start mak-
ing public golf courses
for the sport to become
popular among the
masses. Golf has
always been seen as an
elitist sport and Jeev
felt that golf enthusi-
asts needed to be given
opportunities to play
the game without pay-
ing a huge amount of
money. “We need to
have more public golf
courses and driving
range so that the mass-
es also get an opportu-
nity to play.” IANS
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QUOTE OF THE DAY |

G

In India, golf is
considered an
elite sport. We
need more public
courses and
driving ranges in
to popularise the
sport.

— Jeev Milkha Singh
Ace golfer -




Jeev Milkha Singh to

Endorse Volvo Cars

NEW DELHI: Swedish luxury carmaker
Volvo has roped In professional golfer
Jeev Milkha Singh as Its brand ambas-
sador to gain traction in India where It

targetsa 50% jump In sales to around
1,200 vehicles. Announcing the deal,

Volvo Auto Indla MD Tomas Ernberg said,
“The association of Volvo Cars with Jeev
Milkha Singh represents our continual
growth. Volvo and Jeev share an endur-
INg assoclation since April 2006, when
he won the Volvo Master and became
the second Indian player to win on the
European tour.”
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Volvo eyes 50% growth,
makes Jeev ambassador

Swedish luxury car maker Volvo is looking to
increase sales inIndia by around 50% this year
to about 1,200 units and will launch its new
model V40 Cross Country by June. Italso
announced Jeev Milkha Singh as its first brand
ambassador in India. Tomas Ernberg,
managing director, Volvo Auto India, said,
“Volvo and Jeev share enduring association
since April 2006 when he won the Volvo
Masters and became the second Indian player
towin on the European Tour. Jeev will be
driving the Volvo XC90.that will provide him
ample boot space for his Golf sets.”
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Bloomberg

Volvo to increase India sales by 50%

Binny Sharma
New Delhi

WITH PLANS to launch
new model] V40 Cross Coun-
try’ by June this year, Swed-
ish luxury carmaker Volvo on
Monday announced that they
are all set to increase their
sales in India by around 50
per cent in current fiscal to
about 1,200 units. __

Volvo Auto India furthe
announced India’s torch-
bearer in Golf and Padma
Shri awarded Jeev Milkha
Singh as its Brand Ambassa-
dor.

Tomas Ernberg, Manag-
ing Director, Volvo Auto In-
dia said, “The association
came in very naturally to
both of us and we came in to
the synergy. Both Volvo Cars
and Jeev Milkha Singh rep-
resent perfection and con-
tinual growth. Volvo and Jeev
share enduring association
since April 2006 when he
won the Volvo Master and
became the second Indian
player to win on the Europe-
an Tour”.

He further added that as a
part ot this association Jeev
will be driving the Volvo
XC90 that will provide him
safety, comfort, luxury and

ample boot space for his Golf
sets.

In June this year
we will launch our
V40 Cross Country
model and it will
compete directly
with BMW's X1"

TOMAS ERNBERG
MD, Volvo India

Talking about the sales in
India, Emberg said, “Last
year we sold about 800 units
and the target for this year is
around 1,100 to 1,200 units.
In the first quarter of this

~ year, the company has sold

276 units, up 140 per cent
from the year-ago period,” he
added.

When asked if the com-

pany planned to start assem-
bling its vehicles in India, he
said: “We will continue to im-
port completely built units.

Yes, in the long run, we
would need to assemble
here. Our target is to sell
20,000 units per annum by
2020 in India, by then it will
be good to have assembly
operations.”

In regard to new model
launch plans, Ernberg said:
“In June this year we will
launch our V40 Cross Coun-
try model and it will compete
directly with BMW’s X1
Currently, Volvo Auto In-
dia sells four models, XC90,
XC60 (SUVs) and S80 and
S60 (sedans) here.

Jeev Milkha Singh about
endorsing Volvo Cars in In-
dia said, “I have a long stand-
ing relationship with Volvo,
it is not just a luxury car but
an emotion. I redeemed my
career by winning the Volvo
Masters in 2006 making my
country proud by being the
first Indian to win in Eu-

rope and since then have not
looked back”.

fwletters@gmail.com



[ I have a long standing relationship
with Volvo, it is not just a luxury
car put an emotion”

JEEV MILKHA SINGH Brand Ambassador, Volvo



Tiger can overtake
Nicklaus: Jeev

Special Correspondent

NEW DELHI: Jeev Milkha Singh
says Tiger Woods has it in him
to break Jack Nicklaus's record
of winning 18 Majors.

This week, the 37-year-old
Woods will be aiming to add the
Masters crown at Augusta to
his collection of 14 Major titles.

Speaking to the media soon
after becoming Volvo’s brand

ambassador in the country, -

Jeev said, “I've always main-
tained that Tiger has the game
and the determination to win
more Major titles than anyone
else.”

Jeev, however, was disap-
pointed at not being part of the
field for the 77th edition of the
Masters,

“I will miss not being there
but that also fires me to do well
during the season. I aim to get
my ranking back into the
world’s top-50 and give myself
an opportunity to play next
year’s Masters,” he said.

The 41-year old, who reached
a career-high world ranking of
28 in 2009, is currently ranked
112.

Jeev also spoke excitedly
about the upcoming movie

Jeev.- FILE PHOTO

based on the life of his father
Milkha Singh, titled Bhaag
Milkha Bhaag.

“I'think it will be a very in-
spiring movie. I know how hard
Farhan Akhtar (who portrays
the legendhri:' athlete in the
film) has worked for two years.
Director Rakeysh Om Prakash
Mehra has done a great job. I
wish the movie gets nominated
for the Oscars in the ‘best for-
eign language’ category,” said
Jeev, who will also be seen
briefly in the movie.

The film is slated for world-
wide release on July 12.



Volvo India
ropes in golfer
Jeev Milkha as

brand ambassador

Press Trust of India

New Delhi, April 8
Swedish luxury carmaker Vol-
vo is looking to increase sales
in India by around 50 per cent
this year to about 1,200 units. It
will also launch its new model
V40 Cross Country’ by June.

In order to push sales, the
company’s Indian arm Volvo
Auto India has roped in golfer
Jeev Milkha Singh as its Brand
Ambassador.

“Last year, we sold about
800 units and the target for this
year is around 1,100-1,200
units,” Volvo Auto India Ma-
naging Director Tomas Ern-
berg told PTIL.

In the first quarter of this
year, the company has sold 276
units, up 140 per cent from the
year-ago period, he added.

When asked if the company
planned to start assembling its
vehicles in India, he said: “We
will continue to import com-
pletely built units. Yes, in the
long run, we would need to as-
semble here. Our target is to
sell 20,000 units per annum by
2020 in India, by then it will be
good to have assembly oper-
ations.”



Jeev: Need more
public courses

_PRESS TRUST OFINDIA

NEW DELHI, APRIL 8

ACE golfer Jeev Milkha Singh
today urged the government
to build more public courses
in India to make the sport pop-
ular in the country, While Jeev
admitted that of late Indian
golfers have made their pres-
ence felt at the global stage, he
said a lot needs to be done
from the government's end to
make golf a mass sport in the
country.

“We need more public
golf courses and driving
ranges in the country to pop-
ularise golf,” said Jeev on
Monday. “In India, golf is
considered to be an elite
sport so it is not possible for
everyone to play in private
courses. We need to give op-
portunities to all who want to
play the sport. And for that,
we need public golf
courses."That's what I have
been requesting the govern-
ment because it is the gov-
ernment which has to allo-
cate the land to build public
courses," he said.

The inaugural Golf Pre-
mier League, a franchise-

JEEV MILHKHA

based event organised on the
lines of Indian Premier
League by professional
golfer Shiv Kapur earlier this
year, has been a huge success
and Jeev feels such initia-
tives will only help in pro-
moting the sport.

"We can't compare golf
with cricket. Cricket is a mass
sport in India but GPL is a
good initiative to promote
golf in India," said the 41-
year-old, who finished tied
22nd at the just-concluded
Panasonic Open at the Delhi
Golf Course. -



NEED MORE PUBLIC COURSES: JEEV

New DEeLHI: Ace golfer Jeev Milkha Singh urged the government to
build more public courses in India to make the sport popular in the
country. "We need more public golf courses and driving ranges in the
country to popularise golf," said Jeev, who was named the brand
ambassador of Swedish luxury car-maker, Volvo Auto here on
Monday. “In India, golf is considered to be an elite sport so it is not
possible for everyone to play in private courses. \We need to give
opportunities to all who want to play the sport. And for that, we need
public golf courses.’




Golf player Padma Shri awardee Jeev Milkha Singh has been announced
as Volvo's first Indian Brand Ambassador.
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More public courses need to

popularise Golf in country: Jeev
statesman news service

NEW DELHI: 9 APRIL: There is a need for more public courses in India
to make Golf popular in the country, averred ace pro Jeev Milkha
Singh here today while becoming a brand ambassador of Swedish huxu-
ry car-maker, Volvo Auto,

Admitting that in recent times Indian golfers have their pres-
ence felt at the global stage, Jeev said still a lot needs to bd done to make
golf a mass sport in the country.

"We need more public golf courses in the country to popularize
golf," said Jeev. "We need to give opportunities to all who want to play
the sport. And for that, we need public golf courses. I have been request-
ing the government to make golf popular among masses because it is
the government which has to allocate the land to build public courses,”
he said. The inaugural Golf Premier League (GPL), a franchise-based
event organized by professional golfer Shiv Kapur earfier this year, has
been a huge success and Jeev feels such initiatives will only help in pro-
moting the sport. "There is no comparison with cricket. Cricket is a
mass sport in India but GPL is a good initiative to promote golf in India,"
he said. However Jeev refused to comment on the drug scandal involv-
ing boxer Vijinder Singh, "I don't want to comment on any individual
but I feel if people ook upto you as a role model, you have certain
responsibilities. We are role models but at the end of the day we are
human beings as well."

Asked about the upcoming movie on the life of his father, titled 'Bhag
Milkha Bhag', Jeev-said he is very exitied about it and was waiting with
bated breath for the release of the film on July 12 |

“The team of ‘Bhag Milkha Bhag' has done an excellent job. Farhan
(Akhtar) is brilliant. He has lived up to Milkha Singh's character. Fc:n'1
sure it is going to be a hit," he added. :



"Audi sales’
up 10%
In March

OUR CORRESPONDENT

New Delhi, April 8: Premi-
um car maker Audi India has
reported a 10.18 per cent rise
in sales in March at 1,104 units
against 1,002 units in the same
month last year. |

“During the January-
March period, the company’s
sales in India went up 15.29 per
cent to 2,616 units from 2,269
units in the year-ago period,”
Audi India said in a statement.

“The first quarter-of 2013
was a winning quarter for us.
We surpassed our targets and
are on our way to achieving
further growth with strong
plans for dealership expan-
sion and exciting new prod-
ucts this year,” Audi India
head Michael Perschke said.

Audi will expand its net-
work to 34 dealers by the end of
2013 from 25 now. “Despite a dif-
ficult market scenario, a highly
competitive environment, new
players and newer models, we
see a strong acceptance for our
brand among successful busi-
ness leaders. We see a clear
trend that achievers want to as-
sociate with a winning brand
such as Audi,” Perschke said.

Meanwhile, Volvo is 1ook-
Ing to increase sales in India
by around 50 per cent this year
to about 1,200 units. The
Swedish premium car maker
will launch the model V40
Cross Country by June.

“Last year, we sold about
800 units and the target for this
year is around 1,100 to 1,200
units,” said Tomas Ernberg,
Volvo Auto India managing di-
rector. In the first quarter of
this year, Volvo sold 276 units,
up 140 per cent from the year-

go period. /



Get the middle class
hitched to golf: Jeev

TIMES NEWS NETWORK

New Delhi: Jeev Milkha, an
alumnus of the Chandigarh
Golf Course, an institution
once infamous for its strict
members-only entry policy;,
on Monday once again advo-
cated the need for public golf
courses and driving ranges
if the sport had to become
acceptable across all classes
in India. “Golf in India 1is
considered an elite sport. It
1S not possible for everyone
to play 1n private courses.
We need to give opportuni-
ties to all who want to play
the sport. And for that, we
need public golf courses,”
said Jeev.

Stressing the need for
oolf to become mainstream
in the country, the 41-year-
old European Tour regular
also offered to meet the
Union sports minister, Ji-
tendra Singh,ontheissue. “I
have been requesting the
government becauseitisthe
government which has to al-
locate the land to build pub-
lic courses. I am willing to
meet the minister and dis-
cuss ways to make courses
public and more accessible
to the regular sports enthu-
siasts,” said Jeev.

“With golf becoming
part of the Olympics now, it
1S even more imperative that
more of the middle class get
access to the sport,” he said,
adding, “Throughout histo-
ry, we have been a race of
archers and shooters. Some-
where, golf has the same
skill sets. Maybe as a people,
we take to golf naturally and
we must take care to hold on
tothat.”

It is possible that while
there has been a mushroom-

MORE PUBLIC COURSES,
PLEASE! Jeev Milkha Singh

ing of private golf courses
across the country, it has not
helped increase the talent
pool for the sport in urban
India. Rather than promote
it, the exclusive nature of
such ventures may actually
be keeping the regular mid-
dle class sports enthusiast
away while only encourag-
ing the casual, weekend gol-
fer. This could prove detri-
mental for the sport rather
than help improve it.

Jeev cited the example of
his chauftfer. “There 1is a
orowing interest in the
sport, and many from the
middle class want to pick it
up, but the means are lack-
ing. My driver’s son watches
me play. And now, he’s ex-
pressed his desire to pick up
the sport. But it is Impossi-
ble for someone of such lim-
ited means to get access to
courses that would charge
over a lakh for membership,
or where the entry fees too
are exorbitant.”

Jeev was speakingon the
sidelines of the event where
he was announced as the
brand ambassador for Volvo
Auto India.
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Need more public courses to make
golf popular: Jeev

NEW DELHI: Ace golfer Jeev Milkha Singh today
urged the government to build more public
courses in India to make the sport popular in the
country. While Jeev admitted that of late Indian
golfers have made their presence felt at the global
stage, he said a lot needs to be done from the
government's end to make golf a mass sport in
the country. "We need more public golf courses
and driving ranges in the country to popularise
golf. That's what | have been requesting the
government because it is the government Wthh
has to allocate the land to build public courses,”
he said.
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In India, golf is -
considered to be
an elite sport.
We need more
public goif
. courses and
driving ranges in
the country to
popularise golf.

— Jeev Milkha Singh
~ Ace golfer
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