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Two years of double-digit
growth in the Indian market
has prompred Swedish luxury
carmaker Volvo to look at
expanding its operations, with
possibly local assembly.

All Volvos sold in India are
imported as completely built
units and attract 120 per cent
In warious duties. Local
assembly would bring duties
down 1o 70 per cent and help
the firm grow,

“iie woukd look at ways to
start Jocal assembly. One of the
ways could be through a thind

party, with existing infrastruc- ‘-’HUUM]HG AHEAD

ture, Of course, a lot of our peo-
ple will be involved in the

process,” said Tom: Von
BonsdorT(pictured), managing
director of Volvo Auto India.

YVolvo sold about 1,600 cars
in India in 2016, growing a little
more than 12 per cent over its
2015 volumes, Volumes had
grown 18 per cent in 2015. The
company said the first quarter
of this calendar vear also siw
double-digit growth. “We look
toaccelerate it We should hope-
fully do 2.000-plus this year,”
salel Bonsdortf,

The firm competes with the
German trio of Mercedes, Audi
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and) BMW. It completes 10 years
in India later this year, with
cumulative sales of abaout 7,500
vehicles. Itsells significantty less
volume than the German
brands. Mercedes, for instance,
sold a lttle over 13,000 vehicles
last year. The three German finms
have local manofacturing unit

£3 Volvoplansto‘MakeinIndia’
_after double-digit growth

and, in many vehicles, enjoy a
localisation of 60 per cent.
“There musst be 4 reason why
s0 many companies do local
assembly here, It could improve
miangins” sald Bonsdorfl “We've
Been able 1o attract customers
who arg probably looking
for an option beside
the German brands:
We see us growing
faster than the
Bonsdorft
said the sus-
tained growthin
India was the
best tool for him
o rnariket meest-
THENTS {from
their: hendquar-
ters) into India
Volvo, he added, was
not looking at a specific
volume, as & threshold before
deciding on investment. T see
that the spirit (at headquanters)
s positive and the beliel in India
Is growing. The firm isstarting to
feel very confident about India.
It is analysing the right time of
entry.we're lobbying with our
1op management to take a final
decision. Mo decislon on invest-
ment has been made but Tam
hopeful of it coming soon.”
Volvo, he claimed, was not
losing money in India, thowgh
it was sl in an investment
mode. “In the next five to 10
vears, India will be a great prof-
it driver [or the company. We
are investing but aré not los-
ing money.”



