India is a future growth market
particularly in SUV segment: Volvo CEO
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Gothenburg, Sweden: He is
credited with being the manbe-
hind Volvo
Cars global
turnaround

and Hakan
Samuelsson,
president and

ve of Volvo
Cars globally, 1sa man of sharp
focus. Forthe world, heisfocus-
sed on hitting 8,00,000 vehicles
by 2020 and a cumulative 1 mil-
lion electric vehicles by 2025.
For India it means expanding
local footprint with tight cost
considerations and taking the
fight for the luxury car market
to the German big three. In an
interview with TOI, he talked
about his global and local stra-
tegy. Excerpis:

chief executi-

Volvo Cars has recently un-
veiled a brand new architec-
ture called the Compact Mo-
dular Architecture which
has spawned the XC40 com-
pact crossover. Given India’s
fascination for the compact
SUYV, will that model come to
Indiaandbe assembledin In-
dia?

We start our local assembly in
India with the XC90 but we are
definitely not excluding other
models. We launched the XC90
two years ago, we're launching
the XC60 globally now and the
CMA-based XC40 later and all
of these could be of interest to
India. We see India as a future
orowth market particularly in
the SUV segment.

Volvo Group —thetruckand
bus maker former sister
company whosefactory faci-
lities you will be using for as-
sembling carsin India—has

an engine sourcing alliance
with Eicher. Will Volvo Cars
make use of synergies like
those as well going forward?
Itistoo early to talk about that.
Furtherlocalisation willrequi-
re highernumbers of domestic
sales in India which is when we
will look at those options.

_ONE-ON-ONE_

Volvo Cars is aggressively
pursuing the electric vehicle
option. Will India be part of
those plans?

India will be a very good mar-
ket for that because there is a
lot of interest in new technolo-
gy and electric technology we
feel will do well there.

Will Volvo Cars get out of di-
esel vehicles in future?

We have just launched a new
generation of diesel engines
but long-term we are commit-

ted to electrification. We have
sald we want to do 1 million
electric vehicles by 2025 and de-
veloping a new generation of
diesels around that time frame
sounds very unlikely. So we are
not going to develop another
new diesel plattorm in the futu-
re.

To what extent is your elec-
tric focus the result of the
Tesla factor?

Iwouldn’t see them as competi-
torsbuttheyareafresh windto
the business. They have ope-
ned up a whole discussion abo-
ut the future of automotive
technology. We should give Tes-
la credit for that but they are
still small and our main compe-
tition are the traditional pre-
mium car brands like Merce-
des Benz, Audiand BMW.

(This correspondent is in Got-
henburg, Sweden at the invita-
tion from Volvo)



