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New Delhi: Amid a slowdown 
in the auto industry a new set 
of products has been able to 
buck the trend, witnessing 
strongbookingand salesnum- 
bers. And, in line with prefe
rence of Indian buyers for off- 
roaders, these products hap
pen to be SUVs — ranging 
from the sub-Rs 10-lakh mini 
Hyundai Venue to the Rs 40- 
lakh-plus Volvo XC40.

Take for example the Hec
tor premium SUV (priced up
wards of Rs 12 lakh) from Bri
tish brand Morris Garages 
(MG) Motor. Hector, which to
uts itself as ‘India’s first inter
net car’, has managed to get 
bookings of over 21,000 units 
since its launch on June 27. 
Overwhelmed by the number, 
which far exceeds internal es
timates, the company has 
stopped taking bookings. 
“This is a happy, but complete
ly unexpected response. We 
are sold out for this year, and 
that too so soon,” Rajeev Cha-
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SUV category still 
remains under stress 
despite new launches 
-  perhaps, as new 
cars are eating into the 
market of older models

ba, MD of MG Motor India, 
toldTOI.

Korea’s Kia Motors is also 
witnessing strong numbers. 
The company got over 6,000 bo
okings on the first day for SUV 
Seltos. Kia is working overti-

me to ensure that the waiting 
list will be minimum when de
liveries begin, said Manohar 
Bhat, head of sales and marke
ting. “We are elated w ith an 
overwhelming response...
and are fully prepared to make

on-time deliveries.”
For M ahindra & Mahind

ra, new m ini SUV XUV300 
has been a success story “We 
have managed to sell over
25.000 units since the launch 
in January  We are still having 
a waiting list, a t a tim e when 
we are also opening export bo
okings,” Pawan Goenka, MD, 
said. To meet demand, the 
company has decided to incre
ase production of the model 
from 5,000 units to 7,500. ”

Hyundai’s Venue has wit
nessed 45,000 bookings since 
its launch on May 21. “We are 
taking steps to boost deliveri
es to cut the backlog. So far,
20.000 have been delivered,” 
Vikas Jain, head of sales, said.

Volvo sold 2,700 cars (across 
models) last year and has ma
naged to sell 1,000 units of XC40 
that is imported at present. 
“There has been a constant de- 
mandfor this car and, goingfor- 
ward, we will ensure that more 
units of the model are allocated 
for India,” Volvo Car India MD 
Charles Frump said.


